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The National Small Business Poll is a series of 
regularly published survey reports based on data
collected from national samples of small-business
employers. Eight reports are produced annually
with the initial volume published in 2001. The Poll
is designed to address small-business-oriented top-
ics about which little is known but interest is high.
Each survey report treats different subject matter.

The survey reports in this series generally 
contain three sections. The first section is a brief
Executive Summary outlining a small number of
themes or salient points from the survey. The sec-
ond is a longer, generally descriptive, exposition of
results. This section is not intended to be a thor-
ough analysis of the data collected nor to explore
a group of formal hypotheses. Rather, it is intended
to textually describe that which appears subse-
quently in tabular form. The third section consists
of a single series of tables. The tables display each
question posed in the survey broken-out by
employee size of firm.

Current individual reports are publicly accessible
on the NFIB Web site (www.nfib.com/research)
without charge. Published (printed) reports can 
be obtained at $15 per copy or by subscription ($100
annually) by writing the National Small Business Poll,
NFIB Research Foundation, 1201 “F” Street,NW,Suite
200,Washington, DC 20004.The micro-data and sup-
porting documentation are also available for those
wishing to conduct further analysis. Academic
researchers using these data for public informational
purposes, e.g., published articles or public presenta-
tions, and NFIB members can obtain them for $20
per set. The charge for others is $1,000 per set. It
must be emphasized that these data sets do NOT
contain information that reveals the identity of any
respondent. Custom cross-tabulations will be con-
ducted at cost only for NFIB members on a time
available basis. Individuals wishing to obtain a data
set(s) should write the Poll at the above address iden-
tifying the prospective use of the set and the specific 
set desired.
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• In May 2003, 91 percent of small-business owners had health insurance for themselves.
A p p r oximately one-third obtained their coverage through their business. Nearly one-
quarter purchased non-group coverage.

• Those owners without personal coverage were of two types. Forty-two (42) percent had
been without coverage for 12 months or less. However, 28 percent lacked coverage for
four years or more.

• Forty-eight (48) percent of small businesses offered health insurance to their employees.
Forty-one (41) percent of those firms with fewer than 10 workers did so, but 78 percent
of those with 20 or more employees provided coverage.

• Eighty-three (83) percent of small businesses with employee health insurance offered a
single plan. Nearly three-fourths of these were some form of managed care. A preferred
provider organization (PPO) was by far the most common plan type. However, small
employers continued to be much more likely to offer traditional coverage than medium
and large employers.

• The average small business health insurance plan cost $402 per employee per month for
single coverage and $732 per month for family coverage. The smallest firms paid lower
premiums, probably due to less generous benefit packages.

• The majority of small businesses (55 percent) offering health insurance required no
employee premium contributions for single coverage; one-third did not require them for
family coverage. Respondents indicated that they require little or no premium-sharing in
order to offer a competitive insurance program.

• Less than 10 percent of small businesses provided a flexible spending account to help shel-
ter employee medical expenses from taxes. However, over 12 percent reimburse employ-
ees who purchase health insurance on their own. One in 20 had a medical savings account.

• Owner/operators of small businesses indicated three key reasons for offering coverage.
They do it: “because it’s the right thing to do,” to attract and retain workers, and as a
mechanism to obtain personal coverage. 

• Owner/operators not offering coverage indicated that cost, lack of employee demand,
and the ability of the owner to get coverage elsewhere were important considerations.

Executive Summary



Coverage for the Owner
N i n e t y-one (91) percent of small-business
owners have health insurance for themselves
(Q#1). Owners of larger firms were much
more likely to have coverage; less than 2
percent of those with firms of 20 or more
employees lacked coverage. Approx i m a t e l y
one-third (37 percent) had coverage
through their business; another third (31
percent) had coverage through their spouse
or from another source such as a former
e m p l o y e r, and nearly 23 percent bought
non-group coverage. The owner’s depend-
ents were typically covered in the same way
as the owner (Q#1a).

Among those owners without cover-
age (n=41), the average spell without
health insurance was nearly 35 months
(Q#1b). However, this average masks
important differences. By far, most of the

uninsured owners operate firms with
fewer then 10 employees. Among this
group, 30 percent have been uninsured for
only six months or less. Another 13 per-
cent lacked coverage for seven to 12
months. However, 28 percent of this
group of owners had not had coverage for
over four years. For many small-business
owners, the lack of personal health insur-
ance appears to be a transitory phenome-
non. However, for more than a quarter of
owners it is of ongoing concern.

Some owners provide health insurance
for their employees, but obtain coverage for
themselves from another source. The sur-
vey asked these owners about the reasons
for their choice. Sixth-eight (68) percent
indicated that a major reason was that insur-
ance was less costly from another source
(Q#4A). Sixteen (16) percent indicated
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E m p l o y e r- s p o n s o red health insurance has changed dramatically over

the last decade. Managed care plans, once seen as the cost-control

answer, have experienced a strong backlash against their cost control
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that a major factor was their preference for
a plan with different coverage than that
offered to employees (Q#4B). Eighteen
(18) percent said a major reason was that a
particular health condition made another
plan more desirable (Q#4C).

As part of the analysis of the survey
data, the owner’s own insurance status was
compared with whether or not the business
provided coverage to its employees. Clear-
ly, if the owner did not have coverage, the
business almost never offered coverage; less
than 2 percent of businesses offered health
insurance when the owner did not have cov-
erage. In contrast, if the owner did have
coverage from some source, 49 percent of
their small businesses offered coverage, 52
percent did not.

Group Health
Insurance Coverage
In May of 2003, 48 percent of small busi-
nesses provided health insurance for their
employees (Q#4). Responses differed wide-
ly by firm size. Fo r t y-one (41) percent of
businesses with fewer than 10 employees
provided coverage while over 79 percent of
those with 20 or more employees did so.

On average, 29 percent of employees
in small businesses earned $10 per hour or
less (Q#16). Coincidentally, on average 29
percent of employees earned $20 or more
per hour (Q#17). These responses were
compared to provision of employer- s p o n-
sored health insurance coverage. The prob-
ability that a small business provided
coverage decreased when it had a larger pro-
portion of lower-income employees. It
increased with the percentage employees
earning $20 per hour or more. If one-quar-
ter or less of employees earned $20 or more
per hour, 42 percent of the firms offered
coverage. If 75 percent to 100 percent of
employees earned $20 or more per hour,
70 percent of small firms offered coverage. 

The proportion of small businesses
offering health insurance was larger when
firms employed more older employees
(Q#15). Younger employees often do not
value health insurance as highly. Firms that
employed a larger proportion of women
were less likely to offer health insurance
(Q#14). Women continue to be more like-
ly to work part-time or to have coverage
from another source.

The average owner responding to the
survey had been in business for 15 years
(Q#D5). The probability of a firm offering
health insurance increases with the age of
the business. Of those in business for less
than two years, 35 percent offered cover-
age; 45 percent of those in business for two
to five years offered coverage, 41 percent
of those operating for six to ten years and
52 percent of those in business for 11 or
more years provided health insurance cov-
erage to their employees.

A. Reasons for Offering Coverage.
Respondents who provided health insurance
coverage were asked about the importance of
various potential reasons for offering cover-
age. Three categories of responses stand out
as key factors. First, the vast majority (78
percent) of those offering coverage believed
it was “the right thing to do” (Q#5H).

Second, businesses offered coverage to
attract and retain employees. Sixty- t h r e e
(63) percent of those offering coverage said
recruitment of employees is a major reason
(Q#5A). Fo r t y-eight (48) percent said
reducing turnover was a major reason
(Q#5E); and 41 percent said employee
demand was a major factor (Q#5C). All
these responses relate to employee expec-
tations for coverage from their employer.

The third major factor was the ability
of the owner to get coverage through the
business. Fo r t y-nine (49) percent of respon-
dents indicated that this was a major reason
for offering coverage (Q#5I). Other rea-
sons, such as increasing employee produc-
tivity (Q#5D), responding to competitors’
offers of insurance (Q#5G), providing tax-
sheltered income (Q#5B), and providing for
employees or their dependents with med-
ical problems (Q#5F), were identified as
major reasons by some respondents but were
not mentioned as frequently as others.

B. Reasons for Not Offering Coverage.
The survey asked small-business owners who
did not offer coverage why they did not.
Not surprisingly, the principal reason given
was that the business could not afford the
coverage. Sixty-five (65) percent of those
respondents not offering coverage indicated
this was a major reason (Q#13F). Fifty (50)
percent also said that the uncertainty of
future revenue was a major reason (Q#13E).



A second category of responses related
to high turnover and employee preferences.
Forty (40) percent of respondents said high
employee turnover or a large number of
part-time or seasonal employees was a major
factor in the decision not to provide cover-
age (Q#13D). Nearly 40 percent of respon-
dents said major reasons were that
employees already had coverage from other
sources (Q#13B), that employees preferred
wages to insurance coverage (Q#13A), and
that employees couldn’t afford their share
of the premium (Q#13G). Tw e n t y- f o u r
(24) percent said it was not needed to retain
good employees (Q#13H).

A third key factor again appears to be
the owner’s ability to get coverage else-
where; 37 percent of respondents said this
was a major reason for not offering coverage
(Q#13C). Seventeen (17) percent said that
a plan that would appeal to their employees
did not fit their own needs (Q#13J). Fi n a l-
l y, 31 percent indicated that setting up and
funding a health insurance plan was too com-
plicated (Q#13I).

Type of Coverage Provided
Among those small firms providing health
insurance, 83 percent offered a single plan
(Q#6). There is little variation in this
across firm sizes, although larger businesses
were slightly more likely to offer more than
one plan.

Some type of managed care was the
dominant form of health insurance offered
by small employers. Forty-six (46) percent
of firms that offered a single plan provided
coverage through a PPO or preferred
provider organization (Q#8). A PPO allows
employees to use a wide array of physicians,
but they will pay less if they use providers
from an approved list. Nearly one in four
small businesses (23 percent) offer an
H M O, or health maintenance organization.
This type of insurance plan covers medical
care only if a specific panel of doctors and
hospitals provides it. A third type of man-
aged care plan, a POS or point-of- s e r v i c e
plan, was seldom offered by small business-
es. A POS plan is like an HMO in that the
employee has a primary care physician, but
unlike an HMO, the employee can use other
providers without a referral – for a higher
c o p a y. Less than 2 percent of respondents
said they offered a POS plan. There was

little difference in the prevalence of plan
types across firm sizes. However, larger
small businesses were somewhat more like-
ly to offer an HMO or a POS plan.

Traditional health insurance continues to
be relatively popular among small business-
es. Overall, 24 percent of small firms pro-
viding coverage offered a traditional plan that
allows employees to receive covered medical
care from any licensed provider. In contrast,
some recent surveys of all private sector firms
suggest that only about 5 percent of covered
employees have traditional health insurance
coverage. The smallest businesses were the
most likely to offer this type of plan; nearly
26 percent did so. Larger businesses were
less likely to do so; only 17 percent of firms
with 20 or more employees offered a tradi-
tional health insurance plan.

Among small businesses that offer more
than one health plan, over half (57 percent)
offered a traditional plan along with a man-
aged care option (Q#7A). Nearly 80 per-
cent offered a PPO (Q#7B), 62 percent
offered an HMO (Q#7C) and nearly 30
percent offered a POS plan (Q#7D).

Cost of Coverage
Single coverage costs the typical small busi-
ness $402 per employee per month (Q#9).
Firms with less than 10 employees paid
somewhat less, $393 on average, and those
with more than 20 employees paid some-
what more, $439 per employee per month.
The difference in premiums reflects differ-
ences in the content of coverage, among
other things. Larger firms tend to offer more
generous benefit packages. It is also the case
that small businesses can pay a wide range of
premiums. Over 40 percent, for example,
paid $300 or less per employee per month
for single coverage. Slightly more than 2 per-
cent paid more than $600. [Care should be
taken in relying on these premium reports,
h o w e v e r, because nearly one-third (32 per-
cent) of respondents offering coverage did
not report a monthly premium.]

Over half (55 percent) of small
employers who offer health insurance cov-
ered the entire premium for single cover-
age (Q#10). They did not require an
o u t - o f-pocket premium contribution on the
part of their employees. This was much
more likely among the smallest businesses.
Nearly 61 percent of firms with less than



10 employees paid the entire premium
while only 37 percent of the largest small
firms did so. Among those that do require
an out-of-pocket contribution, 41 to 50 per-
cent of the premium was the most com-
mon range of employee contributions.

The survey asked those small-business
owners who paid 90 percent or more of the
premium why they paid such a large pro-
portion. Fi f t y-nine (59) percent indicated
that they did so to offer a competitive
health insurance program (Q#9A1c). A lit-
tle more than one-third (37 percent) indi-
cated that they did it to insure that
employees participate (Q#9a1B). Less than
a quarter (23 percent) of respondents said
they paid a high proportion to give employ-
ees the benefits of tax-sheltered compensa-
tion. [As with all the opinion questions,
respondents were asked to respond to more
than one potential reason.]

The average family insurance premium
was $732 per e m p l o y e e per month
(Q#10). As with single coverage, the
smallest businesses paid the lowest premi-
ums. Overall, the average employee con-
tribution for family coverage, among those
who faced a contribution, was 39 percent
(Q#10a). As is typically the case, the per-
centage of employee contribution for fam-
ily coverage was higher than that for single
coverage. The smallest firms tended to
require the smallest out-of-pocket contri-
bution and 40 percent of the smallest firms
paid the entire family premium. La r g e r
firms were much less likely to pay the
entire premium and the average out-of-
pocket share for employees in firms with
20 or more employees was 45 percent.

Special Coverage Arrangements
In addition to standard health insurance
plans, employers may provide a number of
other health insurance arrangements. One
approach is to offer a “flexible spending
account.” These accounts, set up by an
e m p l o y e r, allow employees to set aside
wages or salary to pay for out-of- p o c k e t
medical expenses with tax-sheltered dollars.
An employee could use these dollars to pay
for a physician visit, for example. They could
use them to buy non-group health insurance
or to pay for the employee premium contri-
bution on the coverage provided by the busi-
ness. Overall, 9 percent of small businesses

offer flexible spending accounts (Q#2a).
H o w e v e r, nearly one-quarter (24 percent)
of small businesses with 20 or more employ-
ees offer them.

“Medical savings accounts” combine
catastrophic health insurance coverage and
a tax-sheltered health spending account.
Employees can pay for routine medical
expenses from the spending account. How-
e v e r, medical expenses above a reasonably
high deductible would be paid for by the
catastrophic insurance plan. Five (5) per-
cent of small businesses offered medical sav-
ings accounts (Q#2b). Larger small firms
were more than twice as likely as the small-
est businesses to do so.

Some small employers agree to reim-
burse employees for some or all of the cost
of a health insurance policy that the employ-
ee has obtained elsewhere. This may be pur-
chased non-group coverage or it may be the
premium contribution on a spouse’s health
plan, for example. Thirteen (13) percent of
small businesses did this, with the percent-
age rising from 11 to over 17 percent as
firm size increased (Q#2c).

Employee Participation
in Health Plans
Some recent studies have noted that while
employers have continued to offer health
insurance even during the recession, more
e m p l o y e es have been declining to take the
coverage offered. The NFIB National Small
Business Po l l asked the extent to which
e m p l o y e es participate in the plan(s) offered.
On average, nearly 77 percent of eligible
e m p l o y e es participated in the offered
employee health plan(s) (Q#11). For half
of the respondents, 90 percent or more of
employees participated. Participation rates
were very stable across firm sizes.

Many insurers in the small group mar-
ket require firms to enroll a large propor-
tion of their employees in the health plan
before they will agree to accept the insur-
ance contract. The survey asked small
employers whether their insurance carrier
requires a minimum percentage of employ-
ees to participate (Q#12). Approx i m a t e l y
one-third (36 percent) indicated that they
did. Businesses with less than 10 employ-
ees reported being less likely to face this
requirement. Sometimes this minimum par-
ticipation requirement can be satisfied if



eligible employees have coverage from
another source, such as a spouse’s health
plan. Tw e n t y-three (23) percent of small
businesses indicated that their carrier
allowed alternative coverage (Q#12a).

Final Thoughts
This update on the health insurance offer-
ings of small businesses reinforces trends
that have been common throughout the
1990s. Nearly half of small employers offer
health insurance and the proportion provid-
ing coverage increases with both the size
and age of the firm. The reasons both for
offering coverage and for declining to offer
coverage reflect sound business decisions,
involving issues of cost, turnover and
employee expectations. Two issues stand
out in the survey, however.

First, owner/operators of small busi-
nesses almost always have health insurance.
H o w e v e r, they tend to get their coverage
from a variety of sources. Only about one-
third obtain it through their businesses; the
rest have coverage through a spouse or
another source such as a former employer.
S u r p r i s i n g l y, nearly 23 percent purchase
non-group coverage. This variety of person-
al purchasing arrangements explains why
the owner having coverage is not a good pre-
dictor of the business providing coverage.
When the owner has coverage, there is
essentially only a 50/50 chance that the
business offers coverage. However, if the
owner does not have coverage, there is vir-
tually no chance that the firm provides
insurance for its e m p l o y e es.

The second point may be related. Many
small-business owners do not appear to fully
appreciate the special tax treatment accord-
ed to employer-sponsored health insurance
for themselves or their employees. Employ-
e r-sponsored coverage is typically fully tax
deductible as a business expense to the firm.
In addition, it is not treated as taxable
income to employees. Therefore, it is usu-
ally not subject to federal or state income
taxes or to FICA taxes. This has many impli-
cations that an insurance specialist can
describe. First, it says that if e m p l o y e es
value health insurance, a firm can lower its
compensation costs by providing health
insurance and lower wages rather than high-
er wages alone. It says that there may be
better ways to provide insurance benefits

than by reimbursing employees for non-
group purchased plans. It also says that small
employers can help their employees pay for
medical expenses, even if they are unable
to provide health insurance. They can do
this by setting up low cost flexible spend-
ing accounts that allow employees to set
aside wages to pay for medical expenses and
avoid taxes on the money they set aside.
More careful consideration of the tax issues
may allow small businesses to better pro-
vide for their employees and obtain insur-
ance coverage more cheaply for themselves.



Health Insurance
(Please review notes at the table’s end.)

Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

1. As the owner of this business, how do you obtain health insurance coverage
for yourself?  Do you obtain it:? (If business owner in Q#D1.)

1.Through a plan offered by
this business 30.5% 59.3% 69.5% 36.9%

2.Through your spouse’s
health plan 20.1 16.9 11.2 19.0

3.Through purchase of
non-group coverage 25.3 12.6 10.5 22.7

4.Through another source
such as the VA, a former
employer, etc. 13.2 6.1 6.4 11.9

5. OR, don’t you have health
insurance coverage 10.1 4.3 1.3 8.7

6. (DK/Refused) 0.7 0.7 1.1 0.8

Total 100.0% 100.0% 100.0% 100.0%
N 315 157 165 637

1a. Are your dependents covered by health insurance the same way you
are, a different way, are they not covered, OR don’t you have any
dependents? (If owner has health insurance coverage in Q#1.)

1. Same way 54.5% 60.8% 67.1% 56.3%
2. Different way 8.1 3.8 5.0 7.3
3. Not covered 0.4 1.1 0.7 0.5
4. No dependents 36.2 34.3 26.6 35.1
5. (DK/Refused) 0.8 0.0 0.7 0.7

Total 100.0% 100.0% 100.0% 100.0%
N 282 151 163 596

1b. How many months has it been since you were last covered? (If owner
does not have health insurance coverage in Q#1.)

1. >0-6 months —% —% —% 28.6%
2. 7-12 months — — — 14.6
3. 13-24 months — — — 13.9
4. 25-36 months — — — 3.5
5. 37-48 months — — — 0.8
6. 49 or more months — — — 27.5
7. (DK/refused) — — — 11.1

Total 100.0% 100.0% 100.0% 100.0%
Average 34.7 29.0 60.0 34.6
N 33 6 2 40



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

2. Does your business offer:

A . A flex i ble Spending Account that allows employees to set aside wages or
s a l a ry to pay out-of-pocket medical expenses with tax-sheltered dollars?

1.Yes 6.5% 14.9% 24.1% 9.1%
2. No 92.5 83.9 74.8 89.9
3. (DK/Refused) 1.0 1.2 1.1 1.0

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

B. A medical Savings Account that provides catastrophic health insurance
coverage and a tax-sheltered health spending account?

1.Yes 4.2% 5.6% 10.2% 5.0%
2. No 94.1 92.7 87.7 93.3
3. (DK/Refused) 1.7 1.7 2.1 1.7

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

C. Reimbursement to employees for some or all of the premiums of
health insurance they purchase on their own?

1.Yes 11.4% 16.6% 17.5% 12.5%
2. No 87.6 82.5 80.5 86.4
3. (DK/Refused) 1.0 0.9 2.0 1.1

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

3. Does your firm offer health insurance coverage to any of your employees?

1.Yes 40.6% 71.3% 79.2% 47.6%
2. No 59.4 28.7 20.8 52.4
3. (DK/refused) 0.0 0.0 0.0 0.0

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

4 . A re the fo l l owing a major re a s o n , minor re a s o n , or not a reason why you as
the owner do not get health insurance through this business? (If cove red by a
s o u rce other than ow n e r ’s firm in Q#1 and offers employee health insurance
in Q#3.)

A. Insurance is less expensive from another source.

1. Major Reason —% —% —% 68.1%
2. Minor Reason — — — 6.6
3. Not a Reason — — — 24.2
4. (DK/Refused) — — — 1.1

Total 100.0% 100.0% 100.0% 100.0%
N 35 17 22 74

B. You prefer a plan with different coverage than that offered to your
employees.

1. Major Reason —% —% —% 15.8%
2. Minor Reason — — — 27.0
3. Not a Reason — — — 56.1
4. (DK/Refused) — — — 1.1

Total 100.0% 100.0% 100.0% 100.0%
N 35 17 22 74

C. A particular health condition makes another plan preferable.

1. Major Reason —% —% —% 18.4%
2. Minor Reason — — — 9.0
3. Not a Reason — — — 71.7
4. (DK/Refused) — — — 0.9

Total 100.0% 100.0% 100.0% 100.0%
N 35 17 22 74

5. Please tell me if the following is a major reason, minor reason, or not a rea-
son why your business OFFERS a health insurance plan to your employees?
(If “Yes” in Q#3.)

A. It helps employee recruitment.

1. Major reason 60.7% 62.3% 74.2% 63.1%
2. Minor reason 16.3 22.5 17.6 17.5
3. Not a reason 23.0 13.6 7.5 19.0
4. (DK/Refused) 0.0 1.6 0.7 0.4

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

B. Health insurance is not considered taxable income for employees.

1. Major reason 20.1% 16.8% 16.2% 18.9%
2. Minor reason 29.7 38.1 41.3 32.9
3. Not a reason 47.7 41.9 42.0 45.8
4. (DK/Refused) 2.5 3.3 0.5 2.3

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

C. Employees expect or demand it.

1. Major reason 41.0% 36.9% 44.4% 40.9%
2. Minor reason 22.2 31.5 36.6 26.0
3. Not a reason 36.8 30.8 17.6 32.8
4. (DK/Refused) 0.0 0.8 1.4 0.3

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

D. It increases employee productivity by keeping them healthy.

1. Major reason 42.7% 34.5% 34.3% 40.0%
2. Minor reason 32.2 41.8 42.9 35.5
3. Not a reason 25.1 23.0 22.3 24.3
4. (DK/Refused) 0.0 0.8 0.5 0.2

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

E. It decreases turnover.

1. Major reason 46.9% 43.9% 56.6% 48.0%
2. Minor reason 24.3 34.4 28.9 26.6
3. Not a reason 26.8 20.9 14.5 23.9
4. (DK/Refused) 2.1 0.8 0.0 1.5

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

F. One or more employees or their dependents have medical problems.

1. Major reason 13.4% 15.2% 10.8% 13.3%
2. Minor reason 28.9 30.7 29.1 29.2
3. Not a reason 57.3 54.1 57.3 56.8
4. (DK/Refused) 0.4 0.0 2.7 0.7

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439
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G. Competitors offer it.

1. Major reason 31.4% 34.8% 46.3% 34.3%
2. Minor reason 29.7 29.9 32.5 30.2
3. Not a reason 38.9 31.6 20.5 34.8
4. (DK/Refused) 0.0 3.7 0.7 0.7

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

H. It’s the right thing to do.

1. Major reason 76.6% 79.1% 83.8% 78.1%
2. Minor reason 18.4 14.3 12.2 16.8
3. Not a reason 5.0 4.9 4.1 4.9
4. (DK/Refused) 0.0 1.6 0.0 0.3

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

I. A good way for the owner and dependents to obtain coverage.

1. Major reason 49.4% 50.9% 46.0% 49.1%
2. Minor reason 23.4 26.6 32.3 25.4
3. Not a reason 25.9 21.7 20.3 24.4
4. (DK/Refused) 1.3 0.8 1.4 1.2

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

6. Do you offer more than one kind of health insurance plan such as an HMO,
PPO, and traditional coverage?

1.Yes 15.1% 16.4% 19.4% 16.0%
2. No 83.3 83.6 79.9 82.8
3. (DK/Refused) 1.7 0.0 0.7 1.2

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439
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7. There are several different kinds of health plans. Please indicate which of
the following your business offers its employees. (Do not include separate
plans for dental, vision or prescription drug coverage.) Does your business
offer: (If “Yes” in Q#6.)  

A. Traditional Insurance where your employees can pick any doctor they
want and typically pay the same, fixed percentage of the bill?

1.Yes —% —% —% 56.7%
2. No — — — 38.7
3. (DK/Refused) — — — 4.6

Total 100.0% 100.0% 100.0% 100.0%
N 23 23 32 78

B. A PPO or Preferred Provider Organization which is like traditional
insurance, but your employees pay less if they use doctors on the
plan’s approved list?

1.Yes —% —% —% 79.0%
2. No — — — 16.5
3. (DK/Refused) — — — 4.6

Total 100.0% 100.0% 100.0% 100.0%
N 23 23 32 78

C. An HMO or Health Maintenance Organization in which your employ-
ees must obtain medical care from a specific doctor or group of doc-
tors or else none of their costs are covered?

1.Yes —% —% —% 61.9%
2. No — — — 30.4
3. (DK/Refused) — — — 7.7

Total 100.0% 100.0% 100.0% 100.0%
N 23 23 32 78

D. A POS or Point of Service Plan which is like an HMO, but allows
employees to seek care from any doctor without a referral from their
primary care doctor at an additional cost?

1.Yes —% —% —% 28.9%
2. No — — — 56.5
3. (DK/Refused) — — — 14.6

Total 100.0% 100.0% 100.0% 100.0%
N 23 23 32 78
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E. Another type of medical insurance plan?

1.Yes —% —% —% 14.1%
2. No — — — 82.0
3. (DK/Refused) — — — 3.9

Total 100.0% 100.0% 100.0% 100.0%
N 23 23 32 78

8. There are several different kinds of health plans. Please indicate which ONE
of the following your business currently offers its employees. Does your
business offer:

1.Traditional Insurance where
your employees can pick
any doctor they want and
typically pay the same fixed
percentage of the bill. 25.6% 23.6% 16.9% 23.9%

2.A PPO or Preferred Provider
Organization, which is like
traditional insurance, but
your employees pay less if
they use a doctor on the
plan’s approved list. 45.7 45.1 47.8 45.9

3.An HMO or Health
Maintenance Organization
in which your employees
must obtain medical care
from a specified doctor or
group of doctors or else
none of their costs are
covered. 22.1 20.6 26.0 22.5

4.A POS or Point of Service Plan
which is like an HMO, but
allows employees to seek
care from any doctor
without a referral from
their primary care doctor
at an additional cost. 0.0 4.9 5.1 1.6

5.Another type of medical plan. 4.5 2.0 1.7 3.7
6. (DK/Refuse) 2.0 3.9 2.5 2.4

Total 100.0% 100.0% 100.0% 100.0%
N 116 120 125 361
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9. Including both the employer and employee contributions, what is the per
employee total monthly cost of your firm’s health insurance coverage for
single coverage?

1. $1-$100 1.7% 5.0% 4.1% 2.6%
2. $101-$200 15.9 11.9 18.0 15.6
3. $201-$300 25.1 20.9 20.6 23.7
4. $301-$400 8.8 8.2 12.9 9.3
5. $401-$500 2.9 4.5 6.1 3.7
6. $501-$600 5.0 3.3 2.0 4.3
7. $601 or more 7.5 3.7 5.2 6.5
8. No single coverage 2.5 1.6 1.4 2.2
9. (DK/Refused) 30.5 41.0 29.8 32.1

Total 100.0% 100.0% 100.0% 100.0%
Average Premium $393 $402 $439 $402
N 139 143 157 439

9a. What percentage of this cost of single coverage is paid by employees
out-of-pocket?

1. None 60.7% 51.3% 36.6% 55.3%
2. >1-10% 2.5 6.1 7.2 3.8
3. 11-20% 3.8 6.1 11.1 5.3
4. 21-30% 3.8 7.4 7.2 4.9
5. 31-40% 0.8 2.9 4.3 1.7
6. 41-50% 14.2 12.7 20.3 15.0
7. 51 or more 5.0 6.6 5.2 5.3
8. (DK/Refused) 9.2 7.0 8.1 8.7

Total 100.0% 100.0% 100.0% 100.0%
Average Percentage 15.4% 18.1% 22.0% 16.9%
N 139 143 157 439

9a1. Is the reason you pay such a large percentage: (Employee pays
10 percent of the premium or less in Q#9a.)

A. To ensure employees participate?

1.Yes 35.1% 45.0% 36.0% 36.8%
2. No 62.2 54.3 64.0 61.2
3. (DK/

Refused) 2.7 0.7 0.0 2.0

Total 100.0% 100.0% 100.0% 100.0%
N 86 83 69 238
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B. To give employees tax-advantage compensation?

1.Yes 23.2% 25.0% 19.6% 23.0%
2. No 75.5 73.6 78.8 75.6
3. (DK/

Refused) 1.3 1.4 1.5 1.4

Total 100.0% 100.0% 100.0% 100.0%
N 86 83 69 238

C. To offer a competitive health insurance program?

1.Yes 55.0% 66.4% 64.4% 57.9%
2. No 43.0 32.8 34.5 40.4
3. (DK/

Refused) 2.0 0.7 1.0 1.7

Total 100.0% 100.0% 100.0% 100.0%
N 86 83 69 238

10. Including both the employer and employee contributions, what is the per
employee total monthly cost of your firm’s health insurance coverage for
family coverage?

1. $1-$300 10.5% 5.8% 6.1% 9.0%
2. $301-$400 3.3 3.3 3.8 3.4
3. $401-$500 11.3 10.3 9.9 10.9
4. $501-$600 4.6 9.9 7.7 5.9
5. $601-$700 8.8 5.7 9.0 8.3
6. $701-$800 5.0 1.5 2.5 4.1
7. $801-$900 2.9 3.3 7.2 3.7
8. $901-$1,000 0.4 3.3 5.2 1.6
9. $1,000 or more 7.5 7.4 6.3 7.3
10. No family coverage 15.5 8.6 5.7 12.8
11. (DK/Refused) 30.1 41.0 36.6 32.9

Total 100.0% 100.0% 100.0% 100.0%
Average Premium $668 $887 $852 $732
N 139 143 157 439
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10a. What percentage of this cost of family coverage is paid by employees
out-of-pocket?

1. None 39.6% 25.1% 18.2% 33.4%
1. >1-10% 1.0 1.8 4.3 1.7
2. 11-20% 3.5 2.7 6.0 3.8
3. 21-30% 4.0 5.4 6.9 4.7
4. 31-40% 0.5 4.0 5.5 2.0
5. 41-50% 14.8 15.7 22.2 16.3
6. 51-75% 1.5 5.4 2.9 2.4
7. 76-100% 2.0 3.1 4.1 2.5
8. 100% 17.3 26.5 17.8 18.9
9. (DK/Refused) 15.8 10.3 12.2 14.3

Total 100.0% 100.0% 100.0% 100.0%
Average Percentage 34.9% 49.5% 45.1% 39.3%
N 117 129 147 393

11. What percentage of your employees, who are eligible to participate in your
health insurance plan, actually participate?

1. None 4.2% 1.1% 0.9% 3.2%
2. >0-10% 1.2 4.5 4.8 2.3
3. 11-20% 3.4 1.7 0.6 2.6
4. 21-30% 2.5 2.9 3.8 2.8
5. 31-40% 1.3 2.1 5.0 2.0
6. 41-50% 16.3 13.5 8.6 14.6
7. 51-60% 0.0 0.8 4.1 0.8
8. 61-70% 1.3 3.3 4.1 2.0
9. 71-80% 7.5 14.8 13.3 9.6
10. 81-90% 2.9 7.4 12.9 5.2
11. 91-100% 53.1 45.9 40.6 50.0
12. (DK/Refused) 6.3 2.1 1.4 4.8

Total 100.0% 100.0% 100.0% 100.0%
Average Percentage 76.9% 77.0% 75.7% 76.7%
N 139 143 157 439

12. Does your insurer require that a minimum percentage of eligible employees
obtain health insurance through your business?

1.Yes 33.0% 40.9% 40.4% 35.5%
2. No 54.8 46.8 46.3 52.2
3. (DK/Refused) 12.1 12.3 13.3 12.4

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439
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12a. Does your insurer require that eligible employees who do not wish to
participate in your health plan or plans demonstrate that they have
coverage elsewhere?

1.Yes 22.6% 26.6% 21.0% 23.0%
2. No 65.5 65.2 71.8 67.2
3. (DK/Refuse) 10.9 8.2 7.2 9.9

Total 100.0% 100.0% 100.0% 100.0%
N 139 143 157 439

1 3 . Please tell me if the fo l l owing is a major re a s o n , minor re a s o n , or not a re a-
son why your business DOES NOT offer health insurance to your employe e s .

A. Employees prefer wages and/or other benefits.

1. Major reason 38.6% 40.8% —% 39.0%
2. Minor reason 21.4 30.6 — 22.0
3. Not a reason 36.6 26.5 — 35.6
4. (DK/Refused) 3.4 2.0 — 3.4

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

B. Employees have coverage elsewhere.

1. Major reason 42.3% 24.5% —% 40.3%
2. Minor reason 22.6 34.7 — 24.1
3. Not a reason 30.6 39.8 — 31.3
4. (DK/Refused) 4.6 1.0 — 4.3

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

C. Owner has coverage elsewhere.

1. Major reason 38.0% 24.5% —% 36.5%
2. Minor reason 14.6 19.4 — 15.1
3. Not a reason 45.1 54.0 — 46.3
4. (DK/Refused) 2.3 2.0 — 2.2

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312
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D. Large portion of employees are part-time, seasonal, or turnover is 
too high.

1. Major reason 40.0% 40.8% —% 40.4%
2. Minor reason 19.1 11.2 — 18.7
3. Not a reason 39.7 45.9 — 39.7
4. (DK/Refused) 1.1 2.0 — 1.1

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

E. Revenue is too uncertain to commit to a plan.

1. Major reason 50.3% 50.0% —% 49.9%
2. Minor reason 17.1 16.4 — 17.1
3. Not a reason 32.0 29.6 — 32.1
4. (DK/Refused) 0.6 4.1 — 0.9

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

F. Business can’t afford it.

1. Major reason 64.0% 76.5% —% 65.0%
2. Minor reason 13.1 9.2 — 12.9
3. Not a reason 22.3 14.3 — 21.5
4. (DK/Refused) 0.6 0.0 — 0.6

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

G. Employees can’t afford their share.

1. Major reason 37.1% 51.1% —% 38.7%
2. Minor reason 16.9 8.1 — 16.2
3. Not a reason 44.9 32.7 — 43.5
4. (DK/Refused) 1.1 8.1 — 1.6

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

H. Not needed to retain good employees.

1. Major reason 24.6% 15.3% —% 24.1%
2. Minor reason 26.3 26.5 — 26.5
3. Not a reason 48.9 58.2 — 49.0
4. (DK/Refused) 0.3 0.0 — 0.3

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312
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I. Setting up and funding a plan is too complicated and time consuming.

1. Major reason 31.7% 22.5% —% 31.0%
2. Minor reason 24.0 25.5 — 24.2
3. Not a reason 43.7 50.0 — 44.0
4. (DK/Refused) 0.6 2.0 — 0.7

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

J . Plan that fits employee cove r age needs doesn’t fit your cove r age needs.

1. Major reason 16.9% 19.4% —% 16.9%
2. Minor reason 24.3 16.4 — 23.5
3. Not a reason 54.8 59.1 — 55.7
4. (DK/Refused) 4.0 5.1 — 4.0

Total 100.0% 100.0% 100.0% 100.0%
N 211 57 44 312

14. Approximately what percent of your employees are female?

1. None 25.3% 7.3% 0.5% 21.0%
2. >0-25% 17.3 41.8 35.3 21.7
3. 26-50% 27.0 22.2 28.6 26.6
4. 51-75% 8.0 9.6 16.6 9.0
5. 76%-99% 5.4 12.3 15.8 7.2
6. 100% 16.3 5.0 3.1 13.8
7. (DK/Refused) 0.7 1.7 0.0 0.7

Total 100.0% 100.0% 100.0% 100.0%
Average Percent 41.0% 38.4% 44.1% 41.0%
N 350 200 201 751

15. Approximately what percent of your employees are under 30 years old?

1. None 46.7% 14.0% 2.0% 38.9%
2. >0-25% 17.7 37.1 40.6 22.0
3. 26-50% 18.2 24.3 28.3 19.8
4. 51-75% 5.1 10.8 19.3 7.1
5. 76%-99% 2.8 8.2 7.5 3.9
6. 100% 8.2 2.6 0.5 6.8
7. (DK/Refused) 1.4 2.9 1.8 1.6

Total 100.0% 100.0% 100.0% 100.0%
Average 24.9% 33.6% 38.0% 27.1%
N 350 200 201 751
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16. Approximately what percent of your employees make $10.00 per hour or
less, including tips and commissions?

1. None 53.5% 40.6% 27.0% 49.5%
2. >0-25% 8.3 28.4 30.2 12.6
3. 26-50% 13.9 12.0 19.5 14.3
4. 51-75% 2.9 2.0 8.0 3.3
5. 76%-99% 2.2 7.9 11.8 3.7
6. 100% 17.3 7.3 3.1 14.9
7. (DK/Refused) 1.9 1.8 0.4 1.7

Total 100.0% 100.0% 100.0% 100.0%
Average 29.0% 25.0% 30.1% 28.7%
N 350 200 201 751

17. Approximately what percent of your employees make $20.00 per hour or
more, including tips and commissions?

1. None 53.0% 36.9% 21.7% 48.2%
2. >0-25% 8.7 25.4 44.9 14.0
3. 26-50% 13.4 13.7 16.3 13.7
4. 51-75% 3.7 7.9 5.0 4.3
5. 76%-99% 4.1 7.9 7.3 4.8
6. 100% 16.1 6.4 4.1 13.9
7. (DK/Refused) 1.0 1.7 0.7 1.1

Total 100.0% 100.0% 100.0% 100.0%
Average 29.4% 28.1% 26.5% 29.0%
N 350 200 201 751
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Demographics

D1. Which best describes your position in the business?

1. Owner/manager 85.6% 74.1% 74.0% 83.2% 
2. Owner but NOT manager 5.5 7.1 9.1 6.1
3. Manager but NOT owner 8.9 18.8 16.9 10.7
4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

D2. Is your primary business activity: (NAICs code) 

1. Agriculture, forestry, fishing 4.8% 1.2% 2.6% 4.2%
2. Construction 11.0 11.1 7.9 10.7 
3. Manufacturing, mining 7.6 12.3 17.1 9.0
4. Wholesale trade 7.6 7.4 2.6 7.1
5. Retail trade 17.5 21.1 13.2 17.4
6.Transportation and

warehousing 2.1 1.2 1.3 1.9
7. Information 1.9 1.2 1.3 1.8
8. Finance and insurance 6.2 2.5 1.3 5.3
9. Real estate and rental leasing 5.7 1.2 2.6 5.0
10. Professional/scientific/

technical services 14.1 12.3 9.2 13.5
11.Adm. support/waste 

management services 1.9 1.2 5.3 2.2
12. Educational services 0.8 1.2 1.3 0.9
13. Health care and

social assistance 3.0 2.5 9.2 3.6
14.Arts, entertainment,

or recreation 1.6 1.2 2.6 1.7
15.Accommodations or

food service 2.1 12.3 14.5 4.3
16. Other service, incl. repair,

personal care 10.3 7.4 5.3 9.5
17. (Other) 1.3 2.6 2.6 1.5
18. (DK/Refuse) 0.6 — — 0.5

Total 100.0% 100.0% 100.0% 100.0% 
N 350 200 201 751
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D3. Over the last two years, have your real volume sales:?

1. Increased by 30 percent
or more 14.1% 15.3% 14.1% 14.2% 

2. Increased by 20 to 29 percent 10.0 12.9 9.0 10.2
3. Increased by 10 to 19 percent 22.5 22.4 21.8 22.4
4. Changed less than 10 percent

one way or the other 24.1 25.9 33.3 25.3
5. Decreased by 10 percent

or more 25.1 18.8 16.7 23.7
6. (DK/Refuse) 4.1 4.7 5.1 4.2

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

D4. Is this business operated primarily from the home, including any associated
structures such as a garage or a barn?

1.Yes 26.8% 8.2% 3.9% 22.6%
2. No 72.7 91.8 94.8 76.9 
3. (DK/Refuse) 0.5 — 1.3 0.5

Total 100.0% 100.0% 100.0% 100.0% 
N 350 200 201 751

D5. What is the legal form of your business? Is it a:?

1. Proprietorship 28.2% 8.2% 5.1% 23.8%
2. Partnership 9.5 5.9 2.6 8.4
3. Sub-S Corporation 22.3 28.2 37.2 24.4
4. Limited Liability Corporation 10.9 8.2 12.8 10.8
5. Corporation 28.2 48.2 38.5 31.4
6. (DK/Refuse) 0.8 1.2 3.9 1.1

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

D6. How long have you owned or operated this business?

1. < 6 years 24.4% 17.9% 17.1% 23.0%
2. 6-10 years 22.4 17.9 21.1 21.8 
3. 11-20 years 25.4 34.5 31.6 27.0
4. 21-30 years 17.9 21.4 18.4 18.4
5. 31 years+ 9.0 8.3 9.2 9.0 
6. (DK/Refuse) 0.8 — 2.6 0.9 

Total 100.0% 100.0% 100.0% 100.0% 
N 350 200 201 751
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D7. What is your highest level of formal education?

1. Did not complete high school 2.4% —% 1.3% 2.0%
2. High school diploma/GED 24.2 17.9 11.8 22.4 
3. Some college or an

associates degree 25.0 22.6 17.1 24.0
4.Vocational or technical

school degree 4.3 2.4 2.6 3.9
5. College diploma 30.3 41.7 44.7 32.9
6.Advanced or professional 

degree 12.0 15.5 21.1 13.3
7. (DK/Refuse) 1.7 — 1.3 1.5

Total 100.0% 100.0% 100.0% 100.0% 
N 350 200 201 751

D8. Please tell me your age.

1. <25 1.6% —% —% 1.3%
2. 25-34 8.9 8.2 10.4 9.0
3. 35-44 24.7 23.5 23.4 24.5 
4. 45-54 30.3 32.9 32.5 30.8
5. 55-64 24.6 25.9 24.7 24.7
6. 65+ 7.9 8.2 6.5 7.8
7. (DK/Refuse) 2.1 1.2 2.6 2.0

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751

D9. What is the zip code of your business?

1. East (zips 010-219) 15.1% 17.6% 14.7% 15.3%
2. South (zips 220-427) 15.2 22.4 16.0 16.1
3. Mid-West (zips 430-567,

600-658) 24.0 23.5 32.0 24.7
4. Central (zips 570-599,

660-898) 27.6 20.0 21.3 26.2
5.West (zips 900-999) 18.1 16.5 16.0 17.7
6. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0% 
N 350 200 201 751

D10. Sex

Male 81.3% 82.4% 84.2% 81.7%
Female 18.7 17.6 15.8 18.3

Total 100.0% 100.0% 100.0% 100.0%
N 350 200 201 751



Table Notes
1.All percentages appearing are based on

weighted data.
2.All “Ns” appearing are based on unweight-

ed data.
3.Data are not presented where there are

fewer than 50 unweighted cases.
4.( )s around an answer indicate a volun-

teered response.

WA R N I N G – When reviewing the
table, care should be taken to distinguish
between the percentage of the population
and the percentage of those asked a partic-
ular question. Not every respondent was
asked every question. All percentages
appearing on the table use the number asked
the question as the denominator.



The data for this survey report were col-
lected for the NFIB Research Fo u n d a t i o n
by the executive interviewing group of The
Gallup Organization. The interviews for this
edition of the Poll were conducted between
April 30 - May 29, 2003 from a sample of
small employers. “Small employer” was
defined for purposes of this survey as a busi-
ness owner employing no fewer than one
individual in addition to the owner(s) and
no more than 249.

The sampling frame used for the survey
was drawn at the Foundation’s direction from
the files of the Dun & Bradstreet Corpora-
tion, an imperfect file but the best currently
available for public use. A random stratified
sample design was employed to compensate

for the highly skewed distribution of small-
business owners by employee size of firm
( Table A1). Almost 60 percent of employers
in the United States employ just one to four
people meaning that a random sample would
yield comparatively few larger small employ-
ers to interview. Since size within the small-
business population is often an important dif-
ferentiating variable, it is important that an
adequate number of interviews be conduct-
ed among those employing more than 10
people. The interview quotas established to
achieve these added interviews from larger,
small-business owners were arbitrary but ade-
quate to allow independent examination of
the 10-19 and 20-249 employee size classes
as well as the 1-9 employee size group.

Data Collection Methods

Table A1

Sample Composition Under Varying Scenarios
Expected from 

Random Sample*          Obtained from Stratified Random Sample

Employee Percent Percent Percent
Size of Interviews Distri- Interview Distri- Completed Distri-
Firm Expected bution Quotas bution Interviews bution

1-9 593 79 350 47 350 47
10-19 82 11 200 27 200 27
20-249 75 10 200 27 201 27

All Firms 750 100 750 101 751 101

*Sample universe developed from special runs supplied to the NFIB Research Foundation by the Bureau of the Census (1997 data).
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The NFIB Research Foundation is a small-busi-
ness-oriented research and information organization
affiliated with the National Federation of Indepen-
dent Business, the nation’s largest small and inde-
pendent business advocacy organization. Located in
Washington, DC, the Foundation’s primary purpose
is to explore the policy related problems small-busi-
ness owners encounter. Its periodic reports include
Small Business Economic Trends, Small Business Problems
and Priorities, and now the National Small Business Poll.
The Foundation also publishes ad hoc reports on
issues of concern to small-business owners. Includ-
ed are analyses of selected proposed regulations using
its Regulatory Impact Model (RIM).The Foundation’s
functions were recently transferred from the NFIB
Education Foundation.
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